From the editor Contents Summer 2009

HOLLY VYNER
It has been a brilliant
year for BFA and for R C g u | ars
many in the organic 4  From the chairman
industry and it's a 5 Indus try news
pleasure to bring you
ACOM's summer 11 Standards news
edition of 2009 which 13 Grants & opportunities
celebrates the success
of the organic sector as a whole. 14 Letters to the Editor
Particularly evident over 2009 was the 15 Industry comment: Organic -

high and rising quality of organic does it pay financially?

produce, which is now being recognized ) S . | f
on all levels for its innovation, taste, 35 Recipes p €cCla €d t ures
quality and sustainability. It is becoming 38 Events 6 Fontel’l’a exp ands
the norm to see organic commended at - . . f f 1d i
various prestigious regional and national 39 NerV certified organic Organlc_ our-10 n
awards. companies Australia
Research commissioned by BFA 'this' 40 Subscribe to ACOM The world's largest dairy trader,
year shows that consumers are beginning . NZ's Fonterra Pty Ltd, has increased
to understand the many benefits of 41 Trade Directory sales of its organic ingredients to the
buying organic. The top 10 perceived : : Australian market by more than 400%

benefits are (from highest to lowest)
chemical free, additive-free,
environmental benefit, no-GMOs,
hormone & antibiotic free, more
nutritious, sustainable farming, better
taste, animal welfare and low carbon
footprint.

Despite the financial downturn, the
organic industry continued to grow in
2009, with 6 in 10 Australian households
now buying organic at least on occasion,

in the past year.

8 Noxious Seaweed
Turned Treasure of the Sea

It's CV reads like a therapeutic

silver bullet — with applications for
everything from treating arthritis to
diabetes to cancer. Tasmanian- based
Marinova has been awarded the

2009 NAB Agribusiness Technology

and consumer demand estimated to be and Innovation Award for exploiting

growing ]oy over 20%. H eq |th thg vast poteqtial of a seaweed thqt
Even in countries most affected by the arrived as an introduced pest species.

downturn, organics has maintained 17 Overweight?

positive growth, Organic remans the Try the organic diet 22 Organic Interlude

with pogsitive ritag sales growth (albeit’ 18 Organic and gluten-free — with Nl(.:l McClean (nee

less than 2%) in the UK where the a growing need Andronicus)

organic market is mature and where 19 Organics enlisted in the fight Nici McClean, former Australian

retail sales overall have been decreasing.
While growth for the sector is

triathlon champion, and current owner

against Alzheimer’s ’ S A X
of 'Organicus’ (specialising in organic

encouraging, there is still the need to soups, cereal and condiments) — is

educate the consumer - the ultimate T helping take organic mainstream,

driver of our industry. There are echoes CO m p an y p rOﬂ | €S through the doors of the likes of Sumo

Wherever I have traveled ’Fhis year from 20 In a glass of their own: Salads and Novatel Hotels.

industry members requgspng more . Organic wine a m arketer’s . .

consumer awareness raising campaigns dream? 26 Organlc Brerng- the

and marketing. This request has come : . .

from growers as well as others further 24 Answering Y Natural? Old MySterleS Made New

along the organic supply chain. Innovative skincare company Steel River Brewery's lan Partland

On the back of BFA's most profitable profile has taken the art of beer back to

year ever, in the next edition of ACOM we i its organic roots with the added

look forward to reporting on joint 28 Organic coffee — from the advantage of modern know-how.

promotional initiatives with industry and to g rind up .

g oy e 305 pread Research nsiuge: 32 The Organic Flavour

the ‘organic pie' in the year ahead. BFA increasing the quality of gvoluton - nhea Vma. €

wishes you all the best for an organic year organic grain products thOd mapufacturers, keden to Sgt;SfY

ahead and we look forward to working QL € growing consummer demand 10r

with you in the near future. 36 Super Natur_al Organ}cs organic food stuffs, now have the
Australian Giant Garlic option of organic flavour systems for
from Noosa convenient value-added products.

Summer 2009 AUSTRAUAN Cerfified Organic MAGAZINE 3



